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ONE NETWORK

Launched in April 2010, Fashion One
is distributing to over 120
countries.

A 24/7 channel broadcasting across
multiple platforms:

Satellite Television
Cable Television
IPTV

Mobile

VOD/Ott

Smart TV
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TECHNUPHILES‘AGED 18-45
(70% WOMEN, 30% MEN)
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CHANNEL F[][:US e Middle-class women are likely to

spend their household funds on
700/ 0 WUMEN goods and services that improve

the welfare of the household.#

e What will women buy?#
- Childcare

Food products

Healthcare

Financial products

Education

Consumer durables

# Goldman Sachs Global Markets Institute - The Power of the
Purse: Gender Equality and Middle-Class Spending (Aug 5, 2009)
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GHANNEL FOCUS:
70% WOMEN

* Nielsen: Women of Tomorrow Report (Nov 28, 2011) \

So how can marketers reach busy
woman? Believe it or not, television is
still the primary means for women to_
discover new products.” ,_h,,*
Women in emerging markets exp Cct-
to allocate addmonal money to}
following resources:”

Clothing (70%)

Groceries (68%)

Health and beauty items (63%)
Children’s education in next

5 years (56%)

“... In emerging countries... women
rule in the health and beauty

department and all child care
matters” *

#\_\
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e Women control $12 trillion of the
world's $18.4 trillion in annual
CHANNEL FUCUS consumer spending**

10% WOMEN

e |n Russia, 86% of women ages 18 to
23 are enrolled in tertiary
education.”™*

* "In developing countries ... women
reinvest 90 percent of theirincome
info community and family."***
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FASHION ONEHAVE A REACH
OVER 2 MILLION

olA AND CIS COUNTRIES
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- Fashion Weeks

CURE Backstage

Fashion Documentary

PROGRAMMING ~ -evers

- Celeb on File
-Travel in Style




Fashion News

Correspondent
Search A
- - A F q Shlon
Beauty
Evolution

Underwater Action
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Fashion in

Motion Design Genius



NEXT 6 MONTHS

( AUGUST FASHION IN MOTION
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* Media: Fashion One
* Package nature: Spot Buy
* Campaign Period: Sep 1 -

MURNING Oct 30, 2012

* Target time zone: 9am -

SPOTS | 1o

* Programming:
PAGKAGE -International Fashion
Brands
—_—— -Fashion Shows
’. FASHION|one -Celebrities Profile

-Events

* Total number of spots: 900 in

Russia feed

Discount Rate: US$20K
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TWO SPIES. ONE GIRL. NO RULES.




ACADEMY AWARD® NOMINEE
BEST ACTRER
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NEWLYWEDS

an EDWARD BURNS film
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2012 TOUR LIFE 1S THE MOST SPECTACULAR SHOW ON EARTH
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FLEPHANTS

PRESENTING
SPONSOR +

PRODUCT
PLACEMENT
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MORNING SPOTS PACKAGE
USSZUK 900 TVC Spots

* PACKAGE 4
SUMMARY

VIP VIEW PRESENTING

SPONSOR PACKAGE
USSZBK 900 TVC Spots + VIP View Presenting
Sponsor (120 Promos, 240 tags, 120
mentioning) + Online Banners

%

VIP VIEW PRESENTING SPONSOR +
USS3UK PRODUCT PLACEMENT PACKAGE
900 TVC Spots + VIP View Presenting
Sponsor (120 Promos, 240 tags, 120
mentioning) + Online Banners + Product
Placement Video Production + Placement

—
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